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dopma 00ydeHHs: OUHasl.
Cpoxk oOy4deHwusi: 76 4acos.

YYEBHBIN MJIAH
AOIOJHUTEIbHON NMPO(ecCHOHATBHON NPOrpaMMBbI MOBbIICHUA KBAJTH(PUKALMHU
«Business English for professional purposes of specialists from the real sector of the economy»

O06uas

Bcero

KoHTakTHBIC Yachl

No . [IpakTnueckue
HaumenoBanue Mmoaynen (qUCLMILINH) TPYIOEM- | KOHTAaKTH., CPC, u @OpMBI KOHTPOJIA
/1 HGKI_II/II/I H CCMUHAPCKUC
KOCTb, 4 9
3aHATUA

1 Digital transformation of enterprise management 8 4 2 4 2 3auér
5 Crlter_la for t_)usmess leadership 8 4 9 4 9 3auér

of a city/region/country

Business architecture management methodology and 3auér
3 8 4 2 4 2

software products

Smart technologies as new mechanisms for solving 3auér
4 : 8 4 2 4 2

business problems
5 IT businesses and virtual businesses of the 21st 8 4 5 4 5 3auér

century

Business transformation practices and the creation 3auér
6 . . . 8 4 2 4 2

of new patterns and innovative projects

Tools for managing an organization in the context 3auér
7 . X 8 4 2 4 2

of their implementation
8 Kgy pl_Jsmess areas, trends, potential, strategies and 3 4 9 4 9 3auér

priorities

Intelligent systems of the future as essential 3auér
9 : 8 4 2 4 2

components of business development

Hrorosas arrecranus 4 4 4 3auer.

3ammTa craprana
Hroro 76 40 18 40 18




YYEBHO-TEMATHYECKWH IUIAH
AOIOJHUTEIbHON NMPO(ecCHOHATBHON NPOrpaMMBbI MOBbIICHUA KBAJTH(PUKALMHU
«Business English for professional purposes
of specialists from the real sector of the economy»

Kareropus cnymiareneit: CTyIeHTBI, OCBanBarolle 00pa3oBaTeabHbIe TPOrpaMMbl OakajiaBpuaTa, CrieliuaIuTeTa 1 MarucTpaTypbl
110 HaMpaBJIECHUIO: «KMEHETKMEHT.

Cpoxk oOydeHwusi: 76 9acos.

dopma oOydeHus: OUHasI.

Pexxum 3ausgTuii: 8 4acoB B JI€Hb.

O6mas Beero KonTakTHBIE Yack
Ne . = [Mpaktuyeckne | CPC, | PesynbraTsl
HaumenoBanue Moaynei (AUCIUILITNH) TPYAOEM- | KOHTAaKTH.,
n/m Jlexuuu A CEMHUHAPCKUE q oOyueHus
KOCTbh, 4 q
3aHATUA
1 Digital transformation of enterprise management 8 6 2 4 2 POI1, PO2.
2 Criteria for business leadership of a city/region/country 8 6 2 4 2 PO3, PO4
3 Business architecture management methodology and 8 5 9 4 5 PO1
software products
4 Smart technologies as new mechanisms for solving business 8 6 2 4 5 PO3
problems
5 IT businesses and virtual businesses of the 21st century 8 6 2 4 2 PO2
6 Business trar!sforma_tlon practices and the creation of new 3 5 9 4 9 PO1
patterns and innovative projects
7 Tools for managing an organization in the context of their 8 5 5 4 9 PO4
implementation
8 Kgy pl_Jsmess areas, trends, potential, strategies and 3 5 9 4 9 PO3
priorities
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O61was Beero KoHTakTHBIE Yachl
Ne . o [Ipaktuueckne | CPC, | PesynbpraTsl
HaunmenoBanue moynei (IUCIIUATIIINH) TPYJAOEM- | KOHTAKTH.,
n/n Jlexuun M CEMUHAPCKHE q o0y4yeHus
KOCTh, 4 q
3aHATUA
9 Intelllgent systems of the future as essential components 3 5 5 4 5 PO2
of business development
Hrororas arrecranusi 4 4 4 PO1-PO4
Hroro 76 58 18 40 18
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Kanennapupliii yaeOHb1i rpadguk

JAOIOJHUTEJIbHON NPO¢eCCHOHAIBHON MPOrPaAMMBbI MOBbIILICHUS KBAJIU(PUKALNH
«Business English for professional purposes
of specialists from the real sector of the economy»

O0BeM

Buipl 3aHsTHIT (KOJMYECTBO YaCcOB)

N N [Ipaxr. N
HaumenoBanue moayneit (IUCUUILINH) Henens yueOHOM Ntoroserit
Jlexuun | u cemunapckue | CPC
Harpysku, 4. KOHTPOJIb
3aHATUA
Digital transformation of enterprise management 4 3auér
Criteria for business leadership of a city/region/country 4 3auér
Business architecture management methodology and 3auér
1 8 2 4 2
software products
Smart technologies as new mechanisms for solving 3auér
; 1 8 2 4 2
business problems
IT businesses and virtual businesses of the 21st century 1 8 2 4 2 3auér
Business transformation practices and the creation 3auér
. : : 2 8 2 4 2
of new patterns and innovative projects
Tools for managing an organization in the context 3auér
L . 2 8 2 4 2
of their implementation
Key business areas, trends, potential, strategies 3auér
o 2 8 2 4 2
and priorities
Intelligent systems of the future as essential components 3auér
; 2 8 2 4 2
of business development
HUtorosas arrecramnus 2 4 4 3amura crapramna
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|. OBIASA XAPAKTEPUCTUKA ITPOI'PAMMBI

1.1. AHHOTAIIUA POTPAMMBI

[Tporpamma «Business English for professional purposes of specialists from the
real sector of the economy» npenycmaTpuBaeT pa3BuTHe y 00YJaIONINXCSl HABBIKOB U
KOMIIETEHUIMNA IS OCYIIECTBICHUS TPAKTUYECKOW M HAYyYHO-HCCIIEIOBATEIBCKON
paboOTHl Ha aHTJIMHCKOM sI3bIKE B 00JacTW OM3HEca, KOPIOPATUBHOTO YIpPaBICHUS,
YOPaBIEHUSI 3KOHOMHUYECKOW JEATENIBHOCTBI0 NPEANPUATHAS U MEXKAYHAPOIHOTO
MapKETHHTA.

IIporpamma MMeEET COLMAIBHO-IIEJArOTMYECKYI0 HAIIPaBICHHOCTb, TAaK Kak
CHOCOOCTBYET Pa3BUTHUI0O KOMMYHUKATUBHBIX, MEXKKYJIbTYPHBIX, HHTEJUIEKTYaJIbHbIX,
JUIEPCKUX CIOCOOHOCTEH O00ydYaromMxcsi, HEOOXOAUWMBIX JJIi COBPEMEHHOIO
HKOHOMHUYECKOTO MBIIIJICHUS U IIPEANPUHAMATEIBCKON JESATENBHOCTH
B MEXJIyHapOJHOH chepe.

1.2. Ileqb mporpaMmabl

Lenp peanu3anuu MporpaMMbl TOBBIIICHHS KBaTU(pUKauu — (HOPMUPOBAHHE
Ha aHMVIMMCKOM SI3bIKE HAYYHOIO TPEJCTaBJIEHWS OO0 YIpaBJIECHUU KaK BHJE
npo(EeCcCUOHANBHON  JEATEIbHOCTH, a TakkKe MpUOOpETEeHHE  CIylIaTeasiMu
TEOPETHUYECKUX 3HAHUM U MPAKTUUYECKUX HABBIKOB B 00JaCTH MEHEIKMEHTA, KOTOPHIE
MO3BOJIAT IPUHUMATH 3(PPEKTUBHBIE YIIPABIECHYECKHE PELIEHUS B TPO(HECCHOHATBHOM
NEeSATEIbHOCTH.

1.3. Komnierenuum (TpyaoBbie pyHkinumn) B coorBercTBuM ¢ [lpodeccnonaibubiv
cTaHaapToM ((popMHpPOBAHHE HOBBIX HJIHM COBEPIICHCTBOBAHHUE UM EIOLIINXCS)

[Iporpamma pazpabortana ¢ yuerom mpodeccuonambHoro cranmapra 08.037
«busnec-ananuTuk» (yTBEp>KJIeH NpHKa3oM MUHHCTEPCTBA TpyJa W COIUATBHOU
3ammThl Poccuiickoii @enepanmu 22.11.2023 Ne 821H) u HanmpaBjeHa HAa OCBOCHUS
CITYLIATEISIMU CJICAYIOIINX TPYAOBBIX (DYHKIIWN:

O0600111eHHbIe TPY0BbIE (QYHKIUU TpynoBbie pyHKIMM
YPOBEHb
KOJ | HaWMMEHOBaHUE KOJ HaWMEHOBAHHE
KBaTH(UKAITTT
Obecneuerye Pa3zpaboTka TpeboBaHUt K BHIOPAaHHOM
B | u3meHeHwmii B 5 B/01.5 p p p y
PCIICHHIO U yITPaBICHUE UMHU
OpraHH3aIH
BersBrienue C/00L5 C6op nnpopmanuu o 6u3Hec-
C OouzHec-mpodIeM 5 " | mpobnemMax mim OM3HEC-BO3MOXKHOCTAX
uim Ou3Hec- C/002.5 BrIsiBiIeHHE HCTUHHBIX OU3HEC-TIPOOIIEM
BO3MOXHOCTEU "~ | nm Gu3HEC-BO3MOXKHOCTEH




1.4, IlnanupyemMble pe3yabTaThbl 00y4eHUsI

B pesyaprare ycmemHoro ocBoeHus mporpammbr - «Business English
for professional purposes of specialists from the real sector of the economyy,
CIIyImaTeNu OyIyT CIOCOOHBI:

PO1. Onpenensts CBSA3U U 3aBUCUMOCTH MEXY dJIEMEHTaMH UH(DOpMALIUU IJIs
OM3HEeC-aHaIM3a.

PO2. AHanu3upoBaTh BHyTpEHHUE/BHEITHUE (AKTOPHI U YCIOBHS, BIMSIOIINE
Ha JIeATEIbHOCTh OpraHu3aluu.

PO3. Ilpumensite  IT-uncTpymeHTsl  (OpUiioKeHHsT U TJIATGOPMBI)
T1s1 obecrniedeHus: padboT 1Mo OU3HEC-aHaU3Y.

POA4. IIpousBoauTh aHau3 NpeIMETHOM 00JIaCTH.

1.5. Kareropus caymaresei

1. CtynenTsl, oOy4daromuecs no o0pa3zoBaTelIbHbIM IporpaMMaM OakajiaBpHara,
CIIELIUAIINTETA U MATUCTPATYPHI.

2. IlpenonaBatenu By30B.

1.6. TpeGoBaHusI K yPOBHIO NOATOTOBKH MOCTYNAKIIET0 HA O0yUeHuUe

[Iporpamma «Business English for professional purposes of specialists from the
real sector of the economy» mnpeaHa3sHadeHa I CHCIHAIUCTOB, OaKaJIaBpOB,
MarucTpoB, OCBaHWBAIOIIMX  OOpa3oBaTeIbHBIC  NPOrpaMMbl  «MEHEIKMEHT»
nn «MapKeTHHIY.

1.7. IIpox0KUTEIBLHOCTH 00y4eHHu sl
76 akaJIeMUYECKUX YaCOB.

1.8. ®opma o0yueHust
[Iporpamma «Business English for professional purposes of specialists from
the real sector of the economy» peanusyercs B ouHoM (opmare.

1.9. TpeOGoBaHusi K MATEPUAJIBLHO-TEXHUYECKOMY 00ecrneyeHn0, He00X0JUMOMY
M  peajqM3allMd  JIONOJHHMTEJbHOM  NPO(ECCHOHAIBLHOM  NPOrPaMMBbI
NMOBbIIIEHUS] KBATU(PUKANMHU:

s peanuzanuu 00pa3oBaTENLHOTO Mpoliecca MO MPOTrpaMMe TOBBIIICHUS
KBATH(UKAIIMA MaTePUATLHO-TEXHUICCKOE 00ECIIeYeHUE BKITIOYACT:

— JICKITMOHHBIC ayIUTOPHH, 000PYT0BAaHHBIC KOMITBIOTEPOM C YCTAaHOBJICHHBIM
MPOTrPAMMHBIM 00CCIICYCHUEM | IIPOSKTOPOM JISl IEMOHCTPAITUH TIPE3CHTAITHH;

— ayIUTOPHH JIJIS1 TIPOBEJICHUS MPAKTHUYCCKUX 3aHATHH, KOTOPHIE B TOM YHCIIC
BKJTFOYAIOT KOMITBIOTEPHBIE KJIACCHI C YCTAHOBJICHHBIM ITPOTPaMMHBIM 00ecIieueHuEM
Y IOCTYIIOM K ceTh VHTepHeT;

— KaOWHETHI ISl BBIMIOJHEHUS OOYYaIONUMHUCA CaMOCTOSITEIbHON ydeOHOM
paboThl W TMPOBEIEHUS HAYyYHO-HCCIENIOBATENbCKOW paboThl, 000pyAOBaHHBIE
KOMITBIOTEPAMH C YCTAHOBJICHHBIM MMPOTPAMMHBIM 00€CTIeUeHNEM U JOCTYIIOM K CEeTH

HNuTeprer.
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1.10. Ocob6ennocT (MpUHIMIIBI) NMOCTPOEHUA AOTOJTHUTEIbHOMI
npogeccuoHaIbLHON NPOrpaMMbl MOBbILICHUS KBAJTU(PUKALUT

[Tporpamma «Business English for professional purposes of specialists from the
real sector of the economy» cooTBeTcTByeT COBpEeMEHHBIM TPEOOBAHUSAM
¥ TCHACHITNAM B 00JIACTH KOPIIOPATHBHOTO YIPABIICHHUSI, YIIPABICHUS SKOHOMHYECKON
JEATEIIbHOCTBIO  MPEANPUATAS W MEKIYHAPOJHOTO MApPKETHHIA, COJIEPKUT
aKTyaJIbHbIC 3HAHWS U HABBIKUA, HEOOXOIMMBIC IS YCIICITHON pabOThl CTIICIIHAIHCTA.
Conepxanue  mporpaMMbl  OpPHUEHTUPOBAHO  HA  PEHIEHHE  KOHKPETHBIX
npoecCHOHANIbHBIX 3aJ1a4, C UCIIOJIb30BAaHUEM MPAKTUYECKUX MPUMEPOB M KEHMCOB.
[Iporpamma mnpesamnosiaraeT HMCHOJb30BaHUE MHTEPAKTUBHBIX METOJIOB OOY4YEHHWS,
TaKMX Kak JHUCKYCCHM, TPYNNOBbIE padOThl, TPEHUHTU, JEJIOBbIE€ WIPHI, YTO
CIIOCOOCTBYET aKTUBHOMY BOBJICUCHHUIO CIIyIIATENIEH B MPOIIECC O0yUEHUS.

1.11. lokymeHT 00 00pa3oBaHuM

[lo pe3ynpTaTaM yCHEIIHOIO OCBOEHHUS IPOrpAMMBI CIYIIATENSM BBIIACTCS
YIOCTOBEPEHUE O MOBBIIICHUH KBaTU()HUKAIIMU YCTAHOBIEHHOTO 00pasia.
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II. OPTAHUBAIMOHHO-ITIEJAT'OI'MYECKHUE YCJIOBUA
PEAJIN3ALIMU TPOTPAMMBbI

OOydeHne 1O MporpaMMme IIPOXOJUT B OYHOM (opmaTe C IPHUMEHCHHEM
AKTHBHBIX TEXHOJOTHHA OOyJICHHUS.

[IpakTHdeckue 3aHATHS PEATU3YIOTCSd B (OpPME HMHTCPAKTUBHBIX 3aHITHH,
COMPOBOXKIAIOIINXCA BHJICOMATEpHAIaMi W TpEe3eHTanusIMu. MHTepakTuBHAS
HAIPaBJICHHOCTh OOYYCHMsI TIPEAIojaraeT aKTUBHOC BOBJICUCHHE CTYJICHTOB
B 00pa30BaTENIbHBIN IPOIECC M BKIIIOYAET KOJICKTHUBHOE OOCYXKIEHHE BOIPOCOB,
paccMaTpUBaeMbIX B X0JI¢ MPAKTHUYCCKUX 3aHSATHI; BBIMTOJIHCHUE TBOPUCCKHX 3aJaHUH,
HaIlpaBJICHHBIX Ha pa3BUTHE TBOPYECKUX CIIOCOOHOCTEH, WX IT03HABATCIHHOU
aKTUBHOCTH, BBIPAaOOTKEC KOMMYHUKATHBHBIX HAaBBIKOB, YMEHHS paboOTaTh
B KOJUIeKTHBE. [IpakThueckue 3aHSITHS CIOCOOCTBYIOT YINIYOJICHHOMY HW3YYCHHUIO
JTVCIHILIAHBI, Pa3BUTHI0 KOMMYHUKATUBHEIX CIIOCOOHOCTEH, (DOPMUPOBAHHS YMEHHUS
IMIPUMCHIThL Ha TIPaAKTHKE IpaBUjla, PAa3BHTHIO HaBbIKa (hOPMYJIHPOBAHHS MBICIICH,
0000mmeHuss Marepuana, (GopmupoBaHHsS OOIIECTBEHHONW M MPOdECCHOHAIBHOM
aKTHBHOCTH.

MaTtepHajJbHO-TEXHHYECKHE YCJIOBHS Peau3alniu NpPorpaMmMbl

JUIsi IpOEKTHOM JAESATENbHOCTH, pEaJu3yeMoOil B BUJE KOMaHAHOW paloOTHI,
HCIIOJB3YIOTCS pa3jIu4YHbIe HWHCTPYMEHTHI M IUIaTGOPMBI, KOTOPHIC ITOMOTAIOT
OpraHu30BaTh pabOTy HaJl MPOEKTaMHU, YIIPABJIAThH 3aJa4aMu, OTCICKUBATH MPOTpece
U COTPYIHHUYATh C KOoMaHJoW. BriOOp mporpaMmbl 3aBUCHUT OT KOHKPETHBIX
HOTPEOHOCTEH M IpearmouTeHUui KomaHael. D10 MoxeT Obith VK-mocka, Shoard,
Trello u op.

Y4eOHO-MeTOAMYECKOEe U MHPOPMALIMOHHOE o0ecneyeHre MpPorpaMmbl

YuebHo-meToanueckoe W UH(POpMAIIMOHHOE  O0ECIEUeHHE  BKIIIOYAET
TEOPETUUECKHE MAaTepUasIbl, 3aJaHus I TPOMEKYTOYHOW OIEHKHM W TEKYIIEro
KOHTPOJIS.

CoaepxaHue KOMILUIEKTA y4eOHO-METOAMYECKUX MATEePHAJIOB

B nonpnepxky mnporpamMmbl pa3paboTaHbl MaTepHaibl: KOHCIEKTHI JICKIIUMH,
BUJICOPOJIMKH, JAEMOHCTPUPYIOIIME TPUMEPHl K TEOPETUYECKUM MaTepualiam;
MPE3EHTAIIMHU K JICKIUSIM; CUCTEMA 3aJIaHUui C TTOAPOOHBIMUA UHCTPYKITUSMHU.

Buabl u copep:xanue caMoCTOSITEIbHON padoThI

CamocrosiTenpbHasi paboTa cCiymiateleld HampaBiieHa Ha aKTyaIH3allyio
MMCIOIITUXCS KOMIICTCHIIMH, a Takke Ha (OpMHUPOBAaHHWE HOBBIX. BhIMoiHeHHE
CaMOCTOSITEIIbHOM paboTHI MpeaIoaaract YTECHHE Y KOHCIIEKTUPOBAHUE
JOTIOJITHUTENIPHBIX ~ MCTOYHUKOB, BBIMIOJHEHUWE 3aJlaHWii, paboTy C  ayauo-
U BujeoMareprasiamMu. IlomMmumo 93TOro, camocrosiTebHas paboTa BKIIOYAET
MOJATOTOBKY K YYaCTHIO B JIUCKYCCHUSIX HA 3aHSTHAX, a TAKXKE MOJATOTOBKY JOKJIAJ0B
10 JTOIIOJIHUTEIILHBIM TEMaM.
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I1I1. KAIPOBBIE YCJIOBUA

PykoBoaure/ib NpOrpamMmai:

Cmapwesa Mapus Anamonvegna, KaHIUAAT (PUIOJIOTHUYECKUX HAYK, AOLEHT
Kadeapbl MapKeTHHTa W MEXKIYHAPOJAHOTO aIMUHUCTPUPOBAHMS, PYKOBOJHUTEIH
HAyYHO-y4eOHOW JTabopaTopuu  MEXAYHAPOJHON  S3BIKOBOM KOMMYHHUKAIIHH,
HuctuTyTa yripaBiaeHus: OM3HEC-TIPOIIECCAMH.

IIpenogaBare i NPOrpaMMmbi:

Epwosa Eecenus Onecosna, 3aM. TUPEKTOPa MO MEXTYHAPOIHOM padoTe,

KaHJ. (QWion. HayK, IOUEHT Kadeapbl MapKETHHTa U MEXIyHapOIHOTO
aIMUHUCTpUpPOBaHUs, NTHCTUTYT ynpaBieHUs: OM3HEC-TTPOLIECCAMH.

I'puwenxo Hamanua Anamonvesna, xanauaat GUIoIOTHYECKUX HAyK, JOICHT
kadeapsl MapKETUHTa U MEXAYHAPOJHOTO aJIMUHUCTpUpOBaHUS, WMHCTUTYT
yIpaBJICHUS OU3HEC-TIPOLIECCAMMU.

T'eoew D0yapoy llepeiipa, noxrop dunocodckux Hayk, mpodeccop kadeapsbl
MapKeTUHTa W MEXIYHApOJHOTO aJIMHHUCTpUpOBaHUsA, WHCTUTYT ympaBieHuUs
Ou3HecC-poleccamu.

Kapnviuesa Onvea Bsauecnasosna, crtapmuii npenojaaBaTeidb Kadeapbl
MapKeTUHTa W MEXIYHAPOJHOTO aJIMHHUCTpUpOBaHUsA, WHCTUTYT ympaBieHuUs
Ou3Hec-TIpoleccaMu.

Kueaesa  Amacmacus ~ Anexcanoposua, CTapLInn IIpEroaBaTesb
[ToArOTOBUTENBHOTO OTACJICHUS [UJII WHOCTPAHHBIX oOOywaromuxcsi, HWHCTUTYT
(bUI0IOTUH U SA3BIKOBOM KOMMYHUKAITUU.
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IV. YHAEBHO-METOJANYECKUE MATEPHUAJIbBI

4.1. YueOHO-MeTOAMYECKOEe oO0ecrieyeHne, B T.Y. OJJIEKTPOHHbIE PecypcChl
B kopnopaTuBHoi cetu CDY u cetn UHTEepHET

OcHoenas numepamypa.

1. Ara6eksu WU.I1. lenoBoit aarmuiickuii. — PoctoB v/l ®ennkce, 2013. — 317 C.

2. AaapocoBa M.I'.  JlemoBoit ~ aHTIMHCKUN  S3bIK IS DKOHOMHCTOB
1 MEHeKepoB (OakayiaBpuaT u Maructparypa). — M.: KaoPyc, 2017. — 191 c.

3. Baade Kate. Business Result: Advanced: Student’s Book with Online practice
/ Kate Baade [et al.]. — 2nd ed. — Oxford: Oxford University Press, 2018. — 160 p.

4. Mascull Bill. Business Vocabulary in Use. Advanced / B. Mascull. —2nd ed.
— Cambridge: Cambridge University Press, 2015. — 176 p.

Jlononnumenvnas aumepamypa:

1. JpeBun bpaadopna JI., Amien Kosn P.Kypc MBA no MmenemxmenTy. — M.:
Anpnuna [Ta6mumep, 2019. — 507 c.

2. Watson Richard T. Electronic Commerce: The Strategic Perspective. — New
York: Dryden Press, 2014. — 196 p.

4.2. llporpammHoe oOecnieyeHue (MHPoOpMANMOHHBIE O00y4YalolMe CHUCTEMBI,
CHCTEeMbI BeOMHAPOB, CeTeBbIe peCypPchbl XOCTHHIA BHAE0, H300pakeHuid, Gpailiios,
Npe3eHTalui u ap.)

1. UudopmanmonHo-nipaBoBas cuctema «3akoHonarenscTtBo Poccum». — URL:
http://pravo.gov.ru/ips/.

2. [IpaBoBast crpaBOYHO-KOHCYJIbTAIIMOHHAS cHcTeMa «KOJEKCh M 3aKOHBI
P®». — URL.: http://kodeks.systecs.ru.

3. ®enepanbHbIl  00pa3oBaTeNbHBIA  MOpTAT  «OKOHOMHKA  COIHMOIOTHS
Menemxment». — URL: http://ecsocman.hse.ru.

4.9nexTpoHHO-O0nbMMoTeynas cucrema «Jlanby. — URL: https://e.lanbook.com/.

5. DnekTpoHHO-Oubnoreunas cucrema «KoHcynmpTanT crtynenta». — URL:
http://www.studentlibrary.ru.
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V. OHEHKA KAYECTBA OCBOEHMUS ITPOI'PAMMBI

5.1. @opmbI aTTECTAllUM, OLICHOYHBbIE MATEPUAJIbI, METOAMYECKHE MATEPHAJIbI
[IporpamMma mpemycmaTpuBaeT MPOBEACHUE TEKYIEro KOHTPOJs B (opme
3a4éra IMocie KaKJIOM TEMBl U MUTOTOBOM aTTECTALMH, KOTOPAsl MPEITyCMATPUBAET
pa3paboTKy U MPE3EHTAIINIO CTapTara.
Tekymuid KOHTPOJb CIyIIATENEN BKJIIOYAET OLEHKY AKTUBHOCTH W YYaCTHS
B JUCKYCCHUAX B XOJ€ BEOMHApOB, a TakK€ KauyecTBa BBINOJIHEHUA 33JaHUN
JUISL CAMOCTOSITEIBHON PabOTHI.

5.2. TpeOoBaHUsA U cOiep:KaHUE UTOTOBOI aTTeCTAIMU
WroroBast arrtectamusi peanusyercss B ¢GopMe Npe3eHTAluu crapTana
Ha (uHaIBbHOM 3aHaTUH. CTapTall JOJKEH ObITh HAMPAaBIICH HA PEIICHUE aKTyallbHbIX
COLIMAJIBHBIX MPOOJIEM B COBPEMEHHOM OOIIECTBE.
[Ipe3enTanms mpoexTa J0JHKHA BKIIOYATh:
1. Beenenue:
— Kparkoe onrcanue crapramna ¥ €ro MUCCHH.
— O00CHOBAaHHE AKTYAJILHOCTH MPOOJIEMBI, KOTOPYIO PEIIAET MPOEKT.
— Ilenu u 3agauu npoekra.
2. AHamu3 mpoOJIeMBI:
— JleranbHOE OINUCAaHUE COLMAIBHOM MpPOOJIEMBbI, Ha pEHIeHHEe KOTOPOH
HaIpaBJIeH CTapTall.
— Craructuka ¥ JIaHHbIE, MOITBEPIKIAIOIINE aKTYyalIbHOCTh TPOOJIEMBI.
— AHanu3 TPUYUH BOSHUKHOBEHHUS MTPOOIEMBI.
3. Pemenue:
— Onucanue mpenaaraéMoro perieHus U ero NpeuMyIiecTs.
— Texnomornyeckue v MHHOBAIIMOHHBIE ACTIEKTHI MTPOEKTA.
— Ilnan peanu3anuu MpoeKTa, BKIIOYAst STAbl U CPOKH.
4. Komanga:
— Nnadopmarus o 4ieHax KOMaH/Ibl U UX OTBITE.
— Ponu 11 00513aHHOCTH YYaCTHUKOB MPOCKTA.
5. bropket u puHaHCUpOBaHKE:
— CMeTa pacxoJI0B Ha peann3aluio IPOeKTa.
— Wctounuku (QuHaHCUpOBaHUS (TPAHTHI, WHBECTHUIIUH, KpayadaHIuHT
U T.J.).
6. Oxunaembie pe3ynbTaThl U TTOKA3aTeNN yCrexa:
— Kputepun orienku 3pheKTUBHOCTH MPOEKTA.
— OxumaemMbie pe3ynbTaThl W WX BIUSHUE HA PEIICHHE COIUAIbHOU
POOJIEMBI.
— Metpuxku u KPI mig usmepenns ycnexa.
7. [1nan npoABMKEHUS U MaCIITAOMPOBAHUSA:
— CTparerus mpoABIKEHUS IPOEKTA CPEIH IIETIEBOM ayAUTOPHH.
—Ilnan macmTaOWpoBaHHUS TPOEKTAa W €ro PacCHpOCTpaHEHUs Ha Ipyrue
PETHOHBI WUIH PHIHKH.
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. BOHpOCBI YCTOP’I‘IHBOFO Pa3BUTHUA U COHI/IaJ'IBHOI\/’I OTBCTCTBCHHOCTH!

— Kak npoekT y4yuThIBaeT 3KOJOTMUYECKUE U COLIUATIbHBIEC aCTIEKTHI.
— Mepsl 110 00eCcTIeUeHUIO COLIMATbHON OTBETCTBEHHOCTH OM3HEca.

. 3aKJIFOYECHHE:

— KpaTkoe pe3toMe OCHOBHBIX MTOJIOKEHUHN IPOEKTA.

Kputepun onieHuBaHMA cTapTana

CTapTaH OIOCHUBACTCH 110 CIICAYIOIIHNM ITapaMETpaM:

1.

NHHOBAIMOHHOCTH UjeH (710 5 6aIoB):

— OPUTMHAJIBHOCTH M HOBU3HA IIPEIJIaraeMoro craprara.

AKTyaJIbHOCTB TIpo0JieMbI (10 5 6aioB):

— CTEMEHb 3HAYUMOCTH M aKTyaIbHOCTH MPOOJIeMBI IS OOIIECTBa,
KOTOPYIO peIiaeT cTapTarl;

— HAJIMYUE CTATUCTUYECKUX JAHHBIX M MCCIICIOBAHUMN, MOATBEPKIAIOIINX
aKTyaJIbHOCTh MPOOJIEMBI.

[enu u 3agaun (10 S5 6aIOB):

— YETKOCTh U KOHKPETHOCTh TTOCTABJICHHBIX IICJICH U 3a/1a4;

— COOTBETCTBHE IIEJICH U 3a7]a4 MUCCHH CTapTarna.

[Ipenmaraemoe perieHue (10 5 6a1noB):

— OPUTMHAJIIBHOCTh U MHHOBAIMOHHOCTD MPEJIOKEHHOTO PEIICHUS;

— OINKCaHHUE TPEUMYIIECTB MPEAJaraéMoro peleHus 10 CPaBHEHUIO
C CYIIECTBYIOIIMMH MOAXOJaMHU,

— TEXHOJIOTHYECKas WJIM MHHOBAIIMOHHAS COCTABJISIONIAS ITPOCKTA.

OO61as mpe3eHTalus mpoekTa (10 5 6aioB):

— CTPYKTYpPUPOBAHHOCTH M JIOTHYHOCTH U3JIOKECHHUS,

— SICHOCTb U JJOCTYITHOCTh MH(MOPMAITUH JIJIs1 TOHUMAHUS;

— BU3yaJlbHOE 0(hOPMIIEHHE MTPE3ECHTALINH (€CIIH PUMEHHUMO).

[Ipodeccrnonanusm 1 yBepeHHOCTh AOKJIaT4uKa (10 5 0aII0B):

— SICHOCTb U YETKOCTb PEUH;

— YBEpPEHHOCTh B IIPEICTABICHUHA UHPOPMAIINH;

— TOTOBHOCTH OTBETHUTH Ha JIOMOJHUTEIBHBIC BOTIPOCHI TTOCJIC TIPE3CHTAITUH.
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PABOYASA ITIPOI'PAMMA
AUCHUNIIMHBI
«Business English for professional purposes of specialists from the real
sector of the economy»

1. AuHoranus

B pamkax mporpammel «Business English for professional purposes of specialists
from the real sector of the economy» paccmarpuBaroTCS aKTyaJbHBIE BOMPOCHI
OPUMEHEHUs UUQPOBBIX TEXHOJOIMH B MPEANPUHUMATEIbCKON J1€ATEIbHOCTH,
OcBemamTcsl TEOPETUUECKUE OCHOBBI KOHLIENIMK LHUQPOBBIX IBOMHUKOB U HX
IPAKTUYECKOE IPUMEHEHUE B OU3HECE.

Y4acTHUKM TNpOrpaMMbl TO3HAKOMSTCS C WHHOBAILIMOHHBIMU IOJXO0/JAAMHU
K [VI00AJIbHOMY NPEANPUHUMATENBCTBY, Y3HAIOT O MPEUMYIIECTBAX HCIOJIb30BAHUS
IU(pPOBBIX JBOMHUKOB JJIsi ONTHUMM3ALMM OW3HEC-TIPOLIECCOB M  TMOBBIIICHUS
KOHKypeHTocnocoOHocTu.  Takke  Oymer  MpelCcTaBieH  IUIaH — Pa3BUTHUSA
¥ MaclITaOMpPOBaHUS MOJAOOHBIX PEIICHUN B MPEANPUHUMATEIBCKON MPAKTHKE.

[Iporpamma BKIIIOUAET B c€051 TEOPETUUECKUE U IPAKTUUECKUE OJIOKH, KOTOPbIE
MOMOTYT YYaCTHUKAM HE TOJIbKO MOHATh KOHUENIHUIO, HO U HAYYUTHCS IPUMEHSATD €€
B PEAIbHBIX YCIOBUSX.

eab TUCUUIIAHBI

B pe3ynpTaTe yCnemHoro 0CBOEHMsI IPOrpaMMBl, CIylIaTesau OyayT CIIOCOOHBIL:
PO1. Onpenensts CBSA3U U 3aBUCUMOCTH MEX1Y dJIEMEHTaMU HH()OpMAaLUU AJis

Ou3HEeC-aHaAIM3A.

PO2. AHanu3npoBaTh BHYTpEHHUE/BHEITHUE (AKTOPHI U YCIOBHS, BIUSIOIINE
Ha JeATEIbHOCTh OpraHU3aluu.

PO3. IIpumensts

obOecnieueHust padboT 1Mo OU3HEC-aHATU3Y.
POA4. TlpousBoauTh aHaIU3 MPEAMETHON 00JIaCTH.

2. Conepxanue

IT-unCcTpyMEHTHI

(mpunoxxeHus W TIATGOPMBI) IS

Ne, HamMeHOBaHHE
TEMBI

ConepsxaHue JeKIHii
(xon-BO YacoB)

HaunmenoBanue
MPaKTUYECKUX 3aHATUI
(K011-BO YacoB)

Buger CPC
(K0J1-BO YacoB)

Digital
transformation of
enterprise
management (9 4.)

1. The concept and
principles of digital
transformation of enterprise
management (1 4.).

2. Digital transformation
tools and technologies (1 4.).

1. Examples of successful
application of digital
solutions in management
(24.).

2. Action plan for the
implementation of digital
transformation in the
enterprise (2 4.)

Evaluating the
effectiveness of
digital
transformation
(24)

Criteria for
business leadership
of a city/region/
country (9 4.)

1. Economic growth and
stability (1 4.).
2. Innovative activity (1 4.)

1. Attractiveness for
investors (2 u1.).

2. Reputation and image
(24.)

Development of
clusters and
industries (2 u4.)
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Ne, HauMeHOBaHUE

ConeprxkaHue neKIuit

HaumenoBanue
MIPAaKTUYECKUX 3aHATUN

Buner CPC

TEMBbI (K0J1-BO YacoB) (KON-BO 4aCOB) (K0JI-BO YacoB)
1. Basic pnr_mples_ and 1. Comparative analysis of | Best practices and
: approaches in business X
Business . popular business cases of successful
: architecture management . s
architecture methodology (1 4.) architecture management application of
management 9y o software products (2 4.). methodologies and

methodology and
software products
(94.)

2. The role of software
products in the
implementation of business
architecture management
methodology (1 4.)

2. Methods for evaluating
the effectiveness of software
products for managing
business architecture (2 u.)

software products in
business
architecture
management (2 4.)

Smart technologies
as new
mechanisms for
solving business
problems (9 4.)

1. Development and
implementation of predictive
analytics systems to predict
demand, optimize inventory,
and prevent downtime (1 4.).
2. Using Big Data to make
more informed management
decisions and identify
hidden patterns in business
processes (1 4.)

1. Integration Smart
technologies in personnel
management systems for
optimization HR processes
and productivity
improvement (2 u.).

2. The use of augmented
and virtual reality (AR/VR)
technologies to train
employees, visualize data,
and improve customer
engagement (2 4.).

The use of
blockchain
technologies to
ensure transparency
and security of
transactions, supply
chain management
and intellectual
property protection
(24.)

IT businesses and
virtual businesses

1. The Internet of Things
(10T) and its applications in
various industries (1 u.).

1. Creation and
development of streaming
services (2 1.)

2. Development and

Cybersecurity and

((); :t{h;e 21st century 2. Cloud technologies and :g:g:?orzgﬁit;t:ggnzgglrﬁéﬁrtner data protection (2 4.)
services (1) systems (CRM systems)
(24.)
Business 1. Using artificial Pilot projects and

transformation
practices and the
creation of new
patterns and
innovative projects
(94.)

intelligence, big data, cloud
computing and other digital
tools to optimize business
processes (1 u.).

2. Formation of an
innovative culture (1 4.)

1. Creation and
development of innovation
ecosystems (2 u.).

2. Integrating sustainable
development into the
business model (2 4.)

experiments:
launching small
projects to test
hypotheses and
ideas before
large-scale
implementation (2 4.)

Tools for managing
an organization in
the context of their
implementation
(94)

1. Aps for managing tasks
and assignments (1 4.).

2. Business process
automation systems (BPM
systems) (1 u.)

1. Enterprise resource
management software (ERP
systems) (2 4.).

2. Analytical tools for
monitoring key performance
indicators (KPIs) (2 4.)

Document
management and
electronic archive
systems (2 u.)
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Ne, HauMeHOBaHUE
TEMBI

ConeprxkaHue neKIuit
(K0J1-BO YacoB)

HanmenoBanue
MIPAaKTUYECKUX 3aHATUN
(K01-BO 4acoB)

Buaws CPC
(K0JI-BO YacoB)

Key business areas,
trends, potential,
strategies and
priorities (9 4.)

1. Economic and business
trends: analysis of current
trends (e.g. digitalization,
sustainable development,
globalization, changing

consumer preferences) (1 4.).

2. Potential for growth and
development: identifying
industries and markets with
the greatest potential for
investment and business
development (1 4.)

1. Financial strategies and
risk management:
approaches to optimizing
financial flows, managing
risks and ensuring financial

stability of a business (2 u.).

2. Global economic
challenges and their impact
on business: consideration
of factors such as
geopolitical tensions, trade
wars, and changes in
exchange rates (2 u.)

Sustainable
development and
social responsibility
of business: trends
in corporate social
responsibility and
sustainable
development (2 4.)

Intelligent systems
of the future as
essential
components of
business
development (9 4.)

1. Integration of intelligent
systems into supply chain
management (1 u.).

2. Robotics and workplace
automation: prospects and
challenges (1 u.)

1. Cybersecurity and data
protection in the age of
intelligent systems (2 4.).
2. Ethics and regulation of
the use of intelligent
systems in business (2 u.)

Human-Al
interaction: new
forms of
cooperation in
intelligent systems
(24.)

Hrtoroseiit
KOHTPOJIb (4 4.)

3amura craprana (4 4.)

3. Onenka KkauyecTBa OCBOEHHSI JMCHUILIMHBI

OLICHOYHBIC U METOAUYECCKHUE MATEPHAJIbI)
[Iporpamma mnpeaycMaTpuBaeT MPOBEAEHUE TEKYLIEro KOHTpois B (opme

(bopmnbl

aTTecTalmm,

YCTHOTO OIpOCa IOCHE KAKIOW TEMbI I NMPOBEPKU 3HAHWUW, YMEHHU M HABBIKOB
OoOy4YaromMxcs; OUEHKH CIOCOOHOCTH O0ydYaroumlerocs apryMeHTHpPOBAaHO H3Jararb
CBOM MBICIIU; TIPOBEPKU MOHUMAHUS 00YYaOUIMMHUCS CJIOKHBIX MJIM HECTaHIApTHBIX
CUTyallull U YMEHHS HAXOJIUTh PELICHHUS.

Wtorosas arrecranus npelycMaTpuBaeT pa3pad0TKy U MPE3CHTALMIO cTapTamna
Ha (puHAIBHOM 3aHATUH. CTapTan J0JKEH ObITh HalpaBJieH Ha PEIIeHNE aKTyallbHbIX
COLIMAJIbHBIX MPOOJIEM B COBPEMEHHOM OOIIECTBE.

IIpumepbl NPAKTHYECKUX 3aJaHU U

3aoanue 1. Analyzing the market and consumer preferences using deep learning
models:

— Using available market data (for example, social networks, online platforms,
open databases), train a deep learning model to predict demand for certain goods or
services in different regions of the world.
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— Determine which factors (socio-economic, cultural, technological) influence
consumer preferences, and develop a model that takes these factors into account.

3aoanue 2. Develop the concept of a virtual platform for collaboration between
engineers and designers using digital counterparts in the automotive industry. ldentify
the platform’s functionality, data security requirements, and monetization mechanisms.

Kpurepuu ounenuBanusi 3aJaHuii

basbl 1 6ayn 2 Gamna 3 Gamna
3amaHue BHIMIOJIHEHO | 3a/1aHue BBITIOJIHEHO, 3amaHue BBIOJIHEHO
Kpurepmii | wactuuno, Tpedyer HO TpeOyeT HEKOTOPOH | MOJHOCTHIO, HE TpedyeT
CEPhE3HON AOPAOOTKH | TOPaOOTKH JIOpabOTKH

IIpumepsbl BONIPOCOB K JIEKIMAM

1. What algorithms and models of deep learning (deeplearing) are used to solve
business problems in global entrepreneurship?

2. How can the use of deep learning technologies help global entrepreneurs
optimize logistics and supply chains?

3. Which deeplearning-based tools help analyze big data about consumer
preferences in international markets?

4. How can deep learning be applied to predict consumer trends and behavior in
different cultural and economic settings?

5. Which platforms and services use deeplearning technologies to support
international business, for example, in the field of marketing and advertising?

6. What are the risks associated with using deep learning algorithms in business
processes, and how can they be minimized?

7. What ethical and legal issues arise when using deep learning technologies
in global entrepreneurship?

8. How can global entrepreneurs integrate deep learning models into their
business processes to increase competitiveness?

9. What tools and platforms can be used for teaching deep learning models that
are useful for solving business problems in an international context?

10. Name the examples of successful application of deep learning
in international business. What lessons can be learned from these examples?
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3ajanus ISl CAMOCTOSITEILHOM PadoThI
CamocrosiTenpHast paboTa MO3BOJISIOT PACIIMPUTH U 3aKPETIUTh TCOPETHICCKUE
3HAHUS [0 JUCIUIUIMHE, TOJATOTOBUTHCS KO BCEM BHUJIaM KOHTPOJIBHBIX MEPOIIPUATHH,
cAaye dK3aMeHa U MPEe3eHTallUH.
CamocTosiTenbHas padoTa MpeanoiaraeT BoIMOJHEHUE MPAKTUYECKUX 3a/IaHUI
10 TeMaM Kypca.

[IporpamMmmy cocTaBuiIu:

Kann. ¢punon. Hayk, 1OUEHT Kageapbl MapKEeTHUHTa
¥ MEXTYHAPOIHOTO aIMUHUCTPUPOBAHHUS
WucrutyTa ynpasnenus: 6uznec-mpoieccamu COY

E.O. EpmoBa

Kann. dumnon. Hayk, 101EeHT Kadeapbl MapKEeTHHTa
U MEXTYHAPOJIHOTO aIMUHUCTPUPOBAHMUS
WucTtutyta ynpasnenus 6usnec-nporneccamu COY \/g _ H.A. T'pumienxo

PykoBonuTens nporpamMmmel:

Kang. ¢umnon. nayk, noneHt kadeapbl MapKeTUHTa
Y MEXJTYHAPOJIHOIO aIMUHUCTPUPOBAHUS
HucrtutyTa ynpasieHus: ouznec-mpoueccamu COY ot M.A. CrapuieBa
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